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&I CRAFT SOCIAL YORKSHIRE
WITHOUT WALLS
XTRAX
UNORTHODOX CAREER CLUB

TEMPERANCE WHISKEY



% CRAFT SOCIAL
YORKSHIRE

DELIVERABLES

&I CONTENT CREATION
SOCIAL MEDIA MANAGEMENT
STRENGTHEN ONLINE BRAND



Brief: Leeds based craft business
needed socidl setup and brand

consistency.
A—

—

What | did:

Pulled their stamp-style branding into socials.
Put Becky + Sophie (founders) front and centre.
Refreshed bio + Insta highlights + TripAdvisor.

Impact: A clear, cohesive digital presence that felt
personal and professional.

Craft Social

? Yorkshire | @ All ages & abilities | & Pro artist-run | 4 Bespoke workshops & kits | @ Sip &
Craft nights

@ Kids & adult parties | [l Corporate events
@ linktr.ee/craftsocialyorkshire

. 900 O

Testimonials Upcoming Ev... Book With Us About Us
REBECCA

GET CRAFTY WITH CSY

% > 5 HERE'S OUR UPCOMING EVENTS:
(N7 ! & L

WE'D LOVE TO HOST YOUR i
BESPOKE CREATIVE EVENT! __ B
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DELIVERABLES
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&I CONTENT CREATION
SOCIAL MEDIA MANAGEMENT
WEBSITE MANAGEMENT



Brief: National outdoor arts network
needed marketing + comms
support.

What | did:

Full social media management + campaign creation.
Website pages: layout, copywriting + editing.
Developed fresh content ideas for audience growth.

Impact: Boosted visibility of artists + projects across England.

WITHOUT WALLS TALKS BLOG
POST - CHANGING THE
NARRATIVE

CHANGING THE NARRATIVE
INSTAGRAM REELS
ACCOMPANIMENT

ARTIST SPOTLIGHT CAMPAIGN ,i
VIDEOQ 1
Click the

ARTIST SPOTLIGHT CAMPAIGN inks to
VIDEO 2 view the

work.



https://withoutwalls.uk.com/without-walls-talks-fee-hudson-francis/
https://www.instagram.com/p/Cz59jnBKGwU/
https://www.instagram.com/p/C0L_G4eBV6x/
https://www.instagram.com/p/CwzjIpAoZM9/

¥ XTRAX

DELIVERABLES -

&I DESIGN

WEBSITE
CONSULTANCY



Brief: Comms + design support for
outdoor arts consultancy.

What | did:
Designed infographic + adapted it into a social campaign.
Created + edited web pages.

Offered strategic marketing support.

Impact: Complex info became accessible + shareable,
strengthening project reach.

Platform 4:UK 2019-2022
in numbers

Platform 4:UK 2019-2022

in numbers

QOur showcase

sventsinthe i} 3B7 cprosematves @ 104 nomarons:
different countries
Zoen 2 | Another
int
: Korea R
clicky
ink!
link!

PROFESSIONAL NETWORKING BLOG
POST



https://xtrax.org.uk/news/registrations-now-open-professional-networking-at-sirf/
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Brief: Self-initiated project
sUpporting women exploring

alt-careers.
What | did:

Designed logo + social templates.

Grew a community through IG Reels + content.

Supported individuals with job apps, design + confidence.
Featured in a University of Leeds lecture on digital portfolios.

Impact: Created a playful, empowering space for women to
rethink work.

| kept the same brand colours across the
grid and similar imagery/post style

WOMEN HAVE \- 4~

livoco:fm:r{cz -mﬁ:s: ;l;ceahv *
o B e WOMEN HAVE
e M NO CONFIDENCE
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¥ TEMPERANCE
WHISKEY

pewverastes [\

&I LOGO
MOCKUPS
BRAND IDENTITY



Brief: A whiskey brand for women.
What | did:

Full brand concept: name, identity, packaging, cocktail book
artwork.

Inspired by Temperance movement (flipping its meaning), and
reclaiming spaces and drinks for women.

Impact: A provocative, ironic brand concept ahead of its time
(2018) — now echoed in campaigns by big names like Johnnie
Walker and Sabrina Carpenter.
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